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Newsmax Media
Overview
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Newsmax Media reaches affluent  
and influential readers . . .

Newsmax is the No. 1 news source for millions of Americans — via our 
informative Web site and comprehensive print magazine. Our news team is 
composed of some of the most distinguished, award-winning journalists in the 

industry. For advertisers, our targeted subscriber base of upper-income readers is hands-
down one of the most attractive in the marketplace.

You can deliver your ad message through:
 �Newsmax.com, with more than 17 million cumulative visitors monthly
 �Newsmax’s News Alert, e-mails to more than 4 million subscribers
 �Newsmax magazine, nationally distributed & ABC audited
 �Subscription newsletters in health and finance offer a highly targeted audience

Newsmax is more than just news — it’s the drama of news: Washington intrigue, 
Hollywood happenings, money and power, war and peace, refreshing opinion, medical 
and health news, and good old-fashioned investigative reporting. 

Readers get insightful columns from Michael Reagan, Ben Stein,  
David Limbaugh, John Stossel, Dr. Laura Schlessinger, Newsmax founder and CEO 
Christopher Ruddy, and many others. 

Financial insight and opinion from Larry Kudlow, David Frazier, and others give our 
readers the stock and financial news they need to manage their wealth.

Everything our upscale, 
information-hungry 
readers want in an 
exciting news-you-can-use 
format. When they really 
want to know, they turn to 
Newsmax 24/7 — online, 
and in e-mail and print.  

Whether you advertise 
online or in our magazine, 
Newsmax Media delivers. 

Newsmax subscribes to 
Nielsen Research data. 
No matter if you’re looking for conservative voters, families with high household 
incomes, vacation travelers, or car buyers, we can help you pinpoint your target.

In combination, Newsmax Media delivers frequency, reach, and targetability.

Tap into the power of Newsmax. Call our Advertising Team today, toll-free at  
888-766-7542 and take your profits to the Max. Newsmax!

Newsmax Magazine

Newsmax.com

E-mail Alerts

Newsletters
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1 - 1.5 Hours
19%

Did Not Read
1%

Less Than .5 Hour
6%

.5 - 1 Hour
16%

2 or More Hours
39%

1.5 - 2 Hours
19%

  68% are men
  32% are Baby Boomers, Ages 45-64
  23% have a portfolio valued at $500,000 or more
  27% are executives, managers, business owners, or professionals
  84% have attended college

  Average net worth of $706,000

Source: ReadEx Survey, 2010
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Newsmax Magazine
DEMOGRAPHICS
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Upscale Demographics 
Loyal Readership
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Newsmax Magazine Sections:

Cover Story
Sound Off 
Newsfront

America
Politics
Foreign
Faith & Values
Media
Showbiz USA

MaxLife
Science & Technology
Life & Trends
The Very Best
Money
Healthy Living
Backtalk

Pundit Columns
Christopher Ruddy 
John Stossel
David Limbaugh
Ben Stein
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Newsmax Magazine Color Rates

Newsmax Magazine B&W Rates

  Business Reply Cards
  Single Sheet Inserts
  Cover Wraps
  Polybag Inserts

Newsmax Magazine also offers:

1/2 Page Ad

1/3 Page Ad

1/6 Page Ad

S i z e 1 x  R a t e 3 x  R a t e 6 x  R a t e 1 2 x  R a t e

F u l l  P a g e $ 8 , 5 0 0  $ 8 , 0 0 0  $ 7 , 5 6 0  $ 7 , 1 3 0 

2 / 3  P g  V e r t i c a l  $ 6 , 8 0 0  $ 6 , 4 0 0  $ 6 , 0 5 0  $ 5 , 7 0 0 

H a l f  P a g e  $ 5 , 1 0 0  $ 4 , 8 0 0  $ 4 , 5 4 0  $ 4 , 2 8 0 

1 / 3  P g  V e r t i c a l  $ 4 , 0 8 0  $ 3 , 8 5 0  $ 3 , 6 3 0  $ 3 , 4 2 0 

1 / 6  P g  V e r t i c a l  $ 1 , 6 3 0  $ 1 , 5 4 0  $ 1 , 4 5 0  $ 1 , 3 7 0 

A d  C o l u m n s :  1 / 1 2  P g  S q u a r e  $ 9 8 0  $ 9 2 6  $ 8 7 0  $ 8 2 0 

A d  C o l u m n s :  1 / 2 4  P g  H o r i z o n t a l  $ 5 9 0  $ 5 5 0  $ 5 2 0  $ 4 9 0 

2 n d  C o v e r  ( I n s i d e  F r o n t )  $ 1 0 , 6 2 6  $ 1 0 , 0 2 6  $ 9 , 4 5 0  $ 8 , 9 2 0 

3 r d  C o v e r  ( I n s i d e  B a c k )  $ 1 0 , 2 0 0  $ 9 , 6 2 6  $ 9 , 0 7 6  $ 8 , 5 6 6 

4 t h  C o v e r  ( B a c k )  $ 1 1 , 4 7 6  $ 1 0 , 8 2 6  $ 1 0 , 2 1 6  $ 9 , 6 3 6 

1 s t  R i g h t  H a n d  P a g e  $ 1 1 , 0 5 0  $ 1 0 , 4 2 6  $ 9 , 8 3 6  $ 9 , 2 7 6 

2  P a g e  S p r e a d  $ 1 6 , 1 5 0  $ 1 5 , 2 3 6  $ 1 4 , 3 7 6  $ 1 3 , 5 6 0 

S i z e 1 x  R a t e 3 x  R a t e 6 x  R a t e 1 2 x  R a t e

F u l l  P a g e  $ 6 , 5 4 6  $ 6 , 1 7 6  $ 5 , 8 2 6  $ 5 , 4 9 6 

2 / 3  P g  V e r t i c a l  $ 5 , 2 3 6  $ 4 , 9 4 0  $ 4 , 6 6 0  $ 4 , 3 9 6 

H a l f  P a g e  $ 3 , 9 2 6  $ 3 , 7 0 6  $ 3 , 4 9 6  $ 3 , 2 9 6 

1 / 3  P g  V e r t i c a l  $ 3 , 1 4 0  $ 2 , 9 6 6  $ 2 , 7 9 6  $ 2 , 6 3 6 

1 / 6  P g  V e r t i c a l  $ 1 , 2 5 6  $ 1 , 1 8 6  $ 1 , 1 1 6  $ 1 , 0 5 6 

A d  C o l u m n s :  1 / 1 2  P g  S q u a r e  $ 7 5 6  $ 7 1 0  $ 6 7 0  $ 6 3 0 

A d  C o l u m n s :  1 / 2 4  P g  H o r i z o n t a l  $ 4 5 0  $ 4 2 6  $ 4 0 0  $ 3 7 6 

2 n d  C o v e r  ( I n s i d e  F r o n t ) N / A N / A N / A N / A

3 r d  C o v e r  ( I n s i d e  B a c k ) N / A N / A N / A N / A

4 t h  C o v e r  ( B a c k  C o v e r ) N / A N / A N / A N / A

1 s t  R i g h t  H a n d  P a g e N / A N / A N / A N / A

2  P a g e  S p r e a d  $ 1 2 , 4 3 6  $ 1 1 , 7 3 0  $ 1 1 , 0 6 6  $ 1 0 , 4 4 0 

Percentage of Readers Taking Action 
After Seeing Ad in Newsmax Magazine
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Platforms
Macintosh or PC — Macintosh 
files are preferred. 

Ad Size
Ads must be sent at proper size. 
A color proof is recommended 
for color ads. Document 
should be built to fit within ad 
specifications. Full-page bleed 
ads should be built to full-bleed 
size — text should not extend 
beyond live area (see 
diagrams below 
right). Crop 
marks in the live 
area will show 
up so do not 
include them in 
PDF files. Crop 
marks should 
only appear outside the 
magazine bleed area.

Page Parameters 
Live Area:  7" x 10"   
Page Crop:  8" x 10.5"  
Bleed:  0.125" around all edges

NOTE:  Bleed ads are not 
offered for the following ad sizes: 
One-third page square, one-half 
column (1/6 page), and 1/12 
page square.

S i z e D i m e n s i o n B l e e d

F u l l  P a g e 7 "  x  1 0 " 8  1 / 4 "  x  1 0  3 / 4 "

F a c i n g  S p r e a d 1 5 "  x  1 0 " 1 6  1 / 4 "  x  1 0  3 / 4 "

T w o  c o l u m n ,  2 / 3  p a g e  v e r t i c a l 4  5 / 8  x  1 0 " 5  1 / 4  x  1 0  3 / 4 "

H a l f  p a g e  H o r i z o n t a l 7 "  x  4  7 / 8 " 8  1 / 4 "  x  5  1 / 4 "

O n e  c o l u m n ,  1 / 3  p a g e  v e r t i c a l 2  1 / 4 "  x  1 0 " 2  7 / 8 "  x  1 0  3 / 4 "

O n e - t h i r d  p a g e  s q u a r e 4  5 / 8 "  x  4  7 / 8 " N / A

H a l f  c o l u m n ,  1 / 6  p a g e 2  1 / 4 "  x  4  7 / 8 " N / A

1 / 1 2  p a g e  s q u a r e 2  1 / 4 ”  x  2  1 / 4 ” N / A

1 / 2 4  p a g e  s q u a r e 2  1 / 4 ”  x  1 ” N / A

Advertising Specifications

I s s u e R e s e r v e  S p a c e C o p y  D e a d l i n e M a i l  D a t e

J a n u a r y 1 1 / 1 6 / 1 2 1 1 / 1 9 / 1 2 1 2 / 2 6 / 1 2

F e b r u a r y 1 2 / 1 7 / 1 2 1 2 / 1 9 / 1 2 1 / 2 1 / 1 3

M a r c h 1 / 1 6 / 1 3 1 / 1 8 / 1 3 2 / 1 8 / 1 3

A p r i l 2 / 1 3 / 1 3 2 / 1 5 / 1 3 3 / 1 8 / 1 3

M a y 3 / 1 3 / 1 3 3 / 1 5 / 1 3 4 / 1 5 / 1 3

J u n e 4 / 1 7 / 1 3 4 / 1 9 / 1 3 5 / 2 0 / 1 3

J u l y 5 / 1 5 / 1 3 5 / 1 7 / 1 3 6 / 1 7 / 1 3

A u g u s t 6 / 1 1 / 1 3 6 / 1 3 / 1 3 7 / 1 5 / 1 3

S e p t e m b e r 7 / 1 7 / 1 3 7 / 1 9 / 1 3 8 / 1 9 / 1 3

O c t o b e r 8 / 1 4 / 1 3 8 / 1 6 / 1 3 9 / 1 6 / 1 3

N o v e m b e r 9 / 1 8 / 1 3 9 / 2 0 / 1 3 1 0 / 2 1 / 1 3

D e c e m b e r 1 0 / 1 2 / 1 2 1 0 / 1 5 / 1 2 1 1 / 0 8 / 1 2

Advertising Deadlines (full page)

Page Dimensions ( 8 x 10.5 )

Full Page 2 Column
2/3 Page

Trim Live Area
Bleed

1 Column
1/3 Page

1/3 Page

1/2 Page

1/6 Page

1/12  
Page

1/24  
Page
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TOP SOLDIERS SCORE BIG AT
PENTAGON’S EXPENSE

HOLIDAY TRAVEL
(BUT THESE TIPS WILL HELP)
CAN BE SICKENING LYNNE CHENEY

RECALLS INNOCENCE
‘PRIMARY  
NUMBERS’

A PoliticAl GAME

Drew’s ‘Right’ 

december 2007

newsmax.com

 $3.95 U.S.   $4.95 Can.

Independent. American.

america’s team

Michael Chertoff,  
Robert Mueller  
and Fran Townsend

Stopping the Next 9/11

Plus an exclusive excerpt  
from Ronald Kessler’s new 

book, ‘The Terrorist Watch’

30 Most
Unthinkable

    Targets   + Page 52
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Newsmax Magazine
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Preferred Formats

  PDF X1A
  Images 300 dpi
  4-color CMYK
  �Magazine prints at  
150 line screen

  �Computer to plate
  �SWOP standards

  �E-mail copy to: 
adcopy@newsmax.com

  �Upload copy to: www.
newsmaxstore.com/uploads/
uploadform.cfm

DIGITAL File REQUIREMENTS

  File Format
PDF (press-quality or pdf/x1a) preferred.

  Formatting Guidelines
All of the high-resolution images 
and fonts must be included when 
generating a pdf file. Images must be 
in SWOP (Specifications for Web Offset 
Publications) standards (CMYK or 
Greyscale) Tiff or EPS format. Image size 
must be at least 300 dpi (ppi). No RGB 
or JPEG (jpg) images should be included 
in the file, and do not nest EPS files into 
other EPS files. All required trapping 
must be included in the file. The file must 
be right reading, 100% size.

  Printing  
Newsmax uses the SWOP standards. 
All of Newsmax magazine is produced 
computer-to-plate. See Timelines 
& Advertising Specifications for 
dimensions.

  Critical Color 
If color is critical, please send a match 
print proof along with your file for 
accurate printing. 

  Electronic Transmission 
Compressed files under 5 MB can be  
e-mailed to adcopy@newsmax com. 
Larger compressed files can be sent to:
www.newsmaxstore.com/uploads/
uploadform.cfm

  �Mailing Media 
CD-ROM or DVD media only.
Please send your media to . . . 
Attn: Jennifer Kaczor
Newsmax Media Inc.
2200 Corporate Blvd., Suite 317
Boca Raton, FL 33431

  �Media Returning 
We do not return disks unless requested 
in writing. Please include a self-
addressed, postage-paid envelope.

  General Production Information
All files and proofs will be destroyed 
six months after insertion date 
unless Newsmax has received written 
instructions to return material 
immediately after insertion or to hold the 
material for a specific future date (not to 
exceed one year from the last cover date). 

  Terms & Conditions 
A processing fee of $175 will be added 
for creative files sent incorrectly. The 
publisher is not responsible for errors 
due to improper file preparation. 
Publisher is not responsible for shifts in 
color due to differences between file and 
proof if a color proof is not supplied.
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Sections:
Homepage
Moneynews
Health 
World
Inside Cover
Newsfront
U.S.
Politics
Blogs
Science & Technology
Entertainment

Strong demographics and a loyal following  
deliver results for advertisers.

Newsmax: Top Independent News Web site

  ��8.1-million unique visitors — 71% returning/ 29% new
  ��17-million cumulative visitors — 31% visit every day
  ��59.3-million monthly page views
  ��13 minutes — average time on site
  ��4-million opt-in e-mail subscribers

Source: Nielsen Ratings, Winter 2011-Spring 2012

Newsmax Profile

Newsmax Profile

New York Post  6.5

Newsmax  8.1
NPR  6.8

Daily Beast  4.7
US News  4.9

Drudge Report  3.6
Chicago Sun-Times  4.2

0 1,000,000 3,000,000 5,000,000 7,000,000

Politico  4.3

Source: Nielsen Ratings, Winter 2011-Spring 2012

  55% of web users are men.
  43% are Baby Boomers.
  51% of all households have an investment portfolio.  
  22% have a portfolio value of $250,000+
  85% are homeowners.
  80% attended college.
  90% shop online.

Source: Nielsen Ratings, Winter 2011-Spring 2012
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Acceptable File Types 
	   JPEG (Joint Photographic Experts Group) format with .jpeg or .jpg extension
	   GIF (Graphic Interchange Format) format with .gif extension
	   Shockwave Flash with .swf extension
	   Plain text ad script with .html extension

All files must be able to be opened directly from Internet Explorer without modification.

Creative Dimensions 
All creatives must not move beyond its boundaries. For example, a 160x600 skyscraper 
must not generate any content outside of the 160x600 ad space.

Web Optimization
All creatives must be optimized for the web (72dpi).

Flash Creatives 
Flash files must be Version 7.0. Clients must modify their action scripting for click tracking 
to be provided by Newsmax Media, Inc. Documentation will be provided upon request. 
Any Flash creatives which play videos must be clicked before playing and include pause 
and mute functionality.

Acceptable File Types 
	   10-second limit
	   Maximum 4 loops
	   No flickering or high contrast
	   Maximum file size 50kb

Newsmax.com Advertisements Mechanical 
Requirements 

Newsmax — Article Page

Moneynews.com

Newsmaxhealth.com
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Newsmax.com 2012 Rate Card
F o r m a t D e s c r i p t i o n

P r e - R o l l  �V i d e o  a d  r u n s  b e f o r e  n e w s c l i p ,  l o c a t e d  o n  t h e  t o p  o f  t h e 
f o l d  o n  t h e  N e w s m a x . c o m  h o m e p a g e  a n d  s e c t i o n  p a g e s .

C o s t :  $ 3 0 / C P M  : 1 5  S e c .  S p o t

S q u a r e  T w o  �3 0 0  x  2 5 0  R u n - o f - S i t e  S q u a r e  b a n n e r  a p p e a r s  o n  t h e 
r i g h t  s i d e  o f  t h e  h o m e p a g e ,  p l u s  t h e  r i g h t  s i d e  o f  s e c t i o n 
h o m e p a g e s  a n d  a r t i c l e  p a g e s .

P o s i t i o n :  H o m e p a g e ,  S e c t i o n  H o m e p a g e ,  A r t i c l e  P a g e s  —  R i g h t 

C o s t :  $ 1 1 . 0 0 / C P M

S k y s c r a p e r  ��1 6 0  x  6 0 0  S k y s c r a p e r  b a n n e r  r u n s  o n  t h e  u p p e r  l e f t  s i d e 
o f  s e c t i o n  p a g e s  o n  N e w s m a x .

P o s i t i o n :  S e c t i o n  P a g e s  —  L e f t

C o s t :  $ 1 2 . 0 0 / C P M

P o p  U n d e r  �7 2 0  x  3 0 0  b a n n e r  l o a d s  u n d e r  t h e  s i t e .  A d  i s  r e v e a l e d 
w h e n  u s e r  e x i t s  t h e  N e w s m a x  s i t e .

P o s i t i o n :  U n d e r  S i t e

C o s t :  $ 1 8 . 0 0 / C P M

S p o n s o r 
H e a d l i n e s

 ��T e x t  h e a d l i n e  d i s p l a y e d  o n  t h e  h o m e p a g e ,  s e c t i o n 
h o m e p a g e s ,  a n d  a r t i c l e  p a g e s .

S p e c i f i c a t i o n s :  5 0  c h a r a c t e r s  i n c l u d i n g  s p a c e s .

           	� S i t e : 	 D u r a t i o n : 	 C o s t :
	� N e w s m a x : 	 4  W e e k s 	 $ 7 , 5 0 0
	 H e a l t h : 	 4  W e e k s 	 $ 2 , 6 0 0 
	M o n e y n e w s : 	 4  W e e k s 	 $ 3 , 5 0 0 

B r e a k i n g  N e w s 
S p o n s o r e d 
H e a d l i n e

 ��P r e m i u m  p o s i t i o n e d  t e x t  l i n k  a t  t o p  o f  t h e  h o m e p a g e 
a n d  a l l  s e c t i o n  p a g e s .  A v a i l a b l e  2  d a y s  p e r  m o n t h  p e r 
a d v e r t i s e r .

S p e c i f i c a t i o n s :  6 0  c h a r a c t e r s  i n c l u d i n g  s p a c e s .

D u r a t i o n :  2 4  H o u r s      C o s t :  $ 4 , 0 0 0

N e w s b u l l e t  ��3 0 0  x  8 1  N e w s B u l l e t  I m a g e  &  T e x t  b a s e d  a d .  F e a t u r e s 
a  1 0 0  x  7 5  i m a g e  a c c o m p a n i e d  b y  t e x t  a n d  a p p e a r s  o n 
t h e  r i g h t  s i d e  r a i l  o f  a r t i c l e  p a g e s  o f  N e w s m a x . c o m  a n d 
M o n e y n e w s . c o m .

S p e c i f i c a t i o n s :  H e a d l i n e  —  2 5  C h a r a c t e r s ,  D e s c r i p t i o n  —  1 0 0 
C h a r a c t e r s ,  C a l l  t o  A c t i o n  —  2 0  C h a r a c t e r s .

C o s t :  $ 4 / C P M

Sections
Homepage
Newsfront
America
Politics
Insiders
The Wire
Science & Technology
Slideshows
Jokes
Cartoons 

Accepted Formats
  .gif, .jpg or .swf file

Specifications Animation/Flash
  �10-second limit
  ��Maximum 4 loops
  �No flickering or high contrast

Section Targeting  
  �30% surcharge

Geo Targeting 
  �Available by state, city or DMA
  �15% surcharge

www.newsmax.com/advertise/mediakit • 1-888-766-7542

* Rates subject to change without notice	  * Agency commissions: 15% to recognized agencies only	   
* Content and links subject to approval
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Newsmax E-mail News Alerts Get Response!

Newsmax.com’s online audience includes more than 7 million opt-in subscribers 
to our News Alerts e-mails. Unlike many other e-mail lists, Newsmax readers are 
hungry for our content and actually read our e-mails. Newsmax email readers are 

affluent, highly responsive, and highly educated with incredible purchasing power. 

Check out some of our key lists:

Main List — 2.7 million opt-in subscribers 
Newsmax readers are not only tuned into their world and current events, they are a 
demographic that cares about their well-being; their health, their wealth, and their lifestyle. 
They are highly responsive to offers that support their privileged way of life.

Key Data:
	   Over 15% are millionaires.
	   94% shop online regularly.
	   85% have been to college.
	   52% more likely to own a luxury car.
	   96% are registered to vote.

Moneynews List — 640,000 opt-in subscribers 
This powerhouse list of investors are anxious to hear the latest financial and investment 
news. These consumers track not only the economy, but want the latest stock, bond, 
commodity, currency, and other market trends. They want to protect and grow their wealth.

Key Data:
	   30% more likely to have a portfolio valued at over $250,000.
	   65% have an account with an investment company.
	   219% more likely to buy/sell mutual funds or bonds.
	   $81,000 is the mean household income.

Health List — 900,000 opt-in subscribers 
This list of our most health conscious readers are seeking to maintain a health lifestyle. 
Newsmax offers them the latest health and medical news, as well as health and 
nutritional advice from renowned nutritionist Dr. Russell Blaylock and a weekly “Ask Dr. 
Hibberd” column from Peter Hibberd, M.D. This audience is highly responsive to health, 
medical, nutritional and alternative health promotions, in addition to offers that promote 
a healthy lifestyle.

Key Data:
	   126% more likely to shop online for health insurance.
	   27% have shopped online for medications.
	   89% more likely to buy fitness and diet products.
	   Twice as likely to purchase vitamins and supplements online.

Main List Exclusive

Health List Exclusive

  �All Newsmax lists are 100% 
opt-in.

  �Newsmax subscribes to six 
major ISP feedback loops, 
automatically unsubscribing 
people who decide to opt out.

  �Our procedures have been 
certified and safe-listed by 
both “Return Path Sender” 
and “Habeas,” insuring strong 
delivery.

  �CAN-SPAM compliant

  �Direct Marketing Association 
member
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Exclusive E-Mail  

E-mail Advertising — Reach Over 7 Million Opt-in E-mail Subscribers

Opt-in e-mails are one of the hottest commodities on the web.  Exclusive e-mails 
offer you the opportunity to own the message.  The subject line is yours, the 
content is yours exclusively, and the links direct readers to your web site. 

Also available are sponsorships, which allow you to associate your ad/message with 
Newsmax’s award winning content.

N e w s  &  P o l i t i c a l 
C o m m e n t a r y  L i s t s

L i s t  S i z e
E x c l u s i v e s 

C P M  

S h o r t  F o r m 
S p o n s o r s h i p s 

C P M

L o n g  F o r m 
S p o n s o r s h i p s 

C P M

N e w s m a x  N e w s 2 , 7 0 0 , 0 0 0 $ 1 7 . 5 0 n / a n / a

B r e a k i n g  N e w s 3 , 1 0 0 , 0 0 0 n / a $ 5 . 6 0 $ 5 . 6 0

D i c k M o r r i s . c o m 4 9 5 , 0 0 0 $ 3 8 . 5 0 $ 1 0 . 5 0 n / a

L e a g u e  o f  A m e r i c a n 
V o t e r s

2 7 0 , 0 0 0 $ 3 8 . 5 0 n / a n / a

N e w s m a x  S t o r e 1 9 0 , 0 0 0 $ 7 0 . 0 0 n / a n / a

N e w s m a x  M a g a z i n e 1 3 7 , 0 0 0 $ 7 0 . 0 0 n / a n / a

A m e r i c a n s  F o r  T a x 
R e f o r m

1 0 0 , 0 0 0 n / a $ 1 2 . 0 0 n / a

N e w s A l e r t  U S A 5 0 0 , 0 0 0 n / a $ 3 . 0 0 $ 4 . 0 0

T e a  P a r t y  C o n t a c t s 3 0 0 , 0 0 0 $ 1 0 . 0 0 $ 4 . 0 0 n / a

R a s m u s s e n  R e p o r t s 1 3 0 , 0 0 0 $ 3 5 . 0 0 $ 1 1 . 0 0 n / a

M i k e  H u c k a b e e 6 2 5 , 0 0 0 $ 3 5 . 0 0 $ 1 0 . 0 0 n / a

S h a r k  T a n k 7 5 , 0 0 0 $ 2 0 . 0 0 $ 1 0 . 0 0 n / a

P r o g r e s s i v e  E x c l u s i v e 1 , 3 4 0 , 0 0 0 $ 7 . 0 0 $ 3 . 5 0 n / a

N a t i o n a l  R e v i e w 2 5 0 , 0 0 0 $ 3 0 . 0 0 n / a n / a

H e r m a i n  C a i n 6 0 0 , 0 0 0 $ 3 5 . 0 0 n / a n / a

F i n a n c i a l  L i s t s

M o n e y n e w s 6 4 0 , 0 0 0 $ 3 7 . 8 0 $ 1 4 . 0 0 $ 1 4 . 0 0

F r a n k l i n  P r o s p e r i t y 
R e p o r t

1 2 3 , 0 0 0 $ 1 5 4 . 0 0 n / a n / a

G o l d  S t o c k  A d v i s e r 4 4 , 0 0 0 $ 1 5 4 . 0 0 n / a n / a

T h e  D i v i d e n d  M a c h i n e 2 8 , 0 0 0 $ 1 5 4 . 0 0 n / a n / a

F i n a n c i a l  I n t e l l i g e n c e 
R e p o r t  N e w s l e t t e r

1 1 0 , 0 0 0 $ 1 5 4 . 0 0 n / a n / a

M a t t h e w  L e s k o 1 4 0 , 0 0 0 $ 1 0 . 0 0 n / a n / a

F i n a n c i a l  B r a i n  T r u s t 9 0 0 , 0 0 0 n / a $ 1 4 . 0 0 n / a

H i g h  I n c o m e  F a c t o r 2 8 , 0 0 0 $ 1 5 4 . 0 0 n / a n / a

U l t i m a t e  W e a l t h 
R e p o r t

4 0 , 0 0 0 $ 1 5 4 . 0 0 n / a n / a

Short Form Sponsorships 
300x250 banner and text link  
with 90 characters

Exclusive: Subject line and  
content is yours exclusively

Long Form Sponsorships  
Text link with 90 characters and 
unlimited sponsorship image size
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  �All Newsmax lists are 100% 
opt-in.

  �Newsmax subscribes to six 
major ISP feedback loops, 
automatically unsubscribing 
people who decide to opt out.

  �Our procedures have been 
certified and safe-listed by 
both “Return Path Sender” 
and “Habeas,” insuring strong 
delivery.

  �CAN-SPAM compliant

  �Direct Marketing Association 
member

H e a l t h  L i s t s L i s t  S i z e
E x c l u s i v e s 

C P M  

S h o r t  F o r m 
S p o n s o r s h i p s 

C P M

L o n g  F o r m 
S p o n s o r s h i p s 

C P M

N e w s m a x H e a l t h 9 0 0 , 0 0 0 $ 2 3 . 8 0 $ 1 4 . 0 0 $ 1 4 . 0 0

T h e  B l a y l o c k 
W e l l n e s s  R e p o r t 
N e w s l e t t e r

5 0 , 0 0 0 $ 1 7 5 . 0 0 n / a n / a

D r .  B r o w n s t e i n ’ s 
N a t u r a l  W a y  T o 
H e a l t h  N e w s l e t t e r

4 1 , 0 0 0 $ 1 7 5 . 0 0 n / a n / a

T h e  M i n d  H e a l t h 
R e p o r t  N e w s l e t t e r

3 6 , 0 0 0 $ 1 7 5 . 0 0 n / a n / a

H e a l t h  R a d a r 1 4 5 , 0 0 0 $ 1 7 5 . 0 0 n / a n / a

I n t e r v i e w  W i t h  G o d 1 6 0 , 0 0 0 $ 2 1 . 0 0 $ 1 1 . 0 0 n / a

D a i l y  K i n d n e s s 1 1 0 , 0 0 0 $ 1 8 . 0 0 $ 1 1 . 0 0 n / a

D r .  C r a n d a l l ’ s  H e a r t 
H e a l t h  N e w s l e t t e r

7 0 , 0 0 0 $ 1 7 5 . 0 0 n / a n / a

H e a l t h  F r e e d o m  U S A 1 6 0 , 0 0 0 $ 2 5 . 0 0 n / a n / a

N a t u r a l  S o l u t i o n s 
M a g a z i n e

1 5 0 , 0 0 0 $ 2 0 . 0 0 $ 1 0 . 0 0 n / a

D r .  S u z a n n e 9 0 , 0 0 0 $ 3 5 . 0 0 n / a n / a

E-Mail Advertising Lists (cont.) 

Exclusive Geo-targeted Emails are Available By: Zip Code, State, Congressional District, 
County, DMA, Major Cities.

G e o - T a r g e t e d  E - m a i l  R a t e  C a r d

1 s t  O p t i o n : 2 n d  O p t i o n :

1 x 3 x

$ 1 0 0  S e t - U p  F e e 3  E - m a i l s  m u s t  r u n  w i t h i n  1  m o n t h  t i m e f r a m e

$ 4 5 / C P M $ 2 0 / c p m

$ 5 0 0  N e t  M i n i m u m $ 5 0 0  N e t  M i n i m u m

Unlimited text, subject line,  
maximum 3 hyperlinks

Specifications: 

Rates subject to change without notice.  Agency commissions: 15% to recognized agencies only.  Content and links 
subject to approval.  Cancellations: 25% if cancelled within 3 days of run date.

Copy Due: 2 business days prior to send date.

HTML Setup	 $150 Flat
A/B Splits	 $50 Flat per split
Personalization	� 10%, up to a max of $5/M
Suppression	 $100/Flat

Selections: 



Newsmax E-Mail
E-Mail Requirements

E-mail Creative Specifications

				  
F o r m a t D e s c r i p t i o n

H T M L  f i l e  �T h e  H T M L  s h o u l d  b e  c o d e d  b y  h a n d  t o  e n s u r e  c l e a n , 
c o m p a c t  c o d e .

 �P l e a s e  d o n ’ t  u s e  M S  W o r d ’ s  ‘ S a v e  A s  H T M L ’  f e a t u r e . 

 �N o  M S  F r o n t p a g e  o r  W Y S I W Y G  W e b  d e s i g n  s o f t w a r e . 

 �I f  y o u  c a n n o t  c o d e  H T M L  b y  h a n d ,  l a y  o u t  e - m a i l  i n  W o r d , 
w e  w i l l  p r o d u c e  t h e  H T M L  m a r k u p .  ( F e e s  a p p l y . )

 �A l t h o u g h  c a s c a d i n g  s t y l e  s h e e t s  a r e  c o m m o n  i n  w e b 
d e s i g n ,  a v o i d  u s i n g  C S S  i n  y o u r  e - m a i l  c a m p a i g n s .  I t  c a n 
r e n d e r  i n c o r r e c t l y  i n  s o m e  e - m a i l s ,  b e  s t r i p p e d  o u t  o r 
o v e r w r i t t e n .  I f  C S S  i s  u s e d ,  t h e  s t y l e s  m u s t  b e  e m b e d d e d 
w i t h i n  t h e  b o d y  t a g s  a n d  n o t  w i t h i n  t h e  h e a d e r .

 �N o  J a v a ,  J a v a s c r i p t ,  f r a m e s ,  o r  A c t i v e X .

 �I m a g e s  c a n  b e  h o s t e d  b y  y o u  o r  b y  N e w s m a x .

 �A  m a x i m u m  w i d t h  o f  6 0 0  p i x e l s  a p p l i e s .

M i c r o s o f t 
W o r d

 ��I f  u n a b l e  t o  s u p p l y  t h e  c r e a t i v e  i n  H T M L ,  s e n d  c o p y  i n  a 
W o r d  d o c u m e n t .  ( F e e s  a p p l y . )

 ��U s e  W o r d ’ s  f o r m a t t i n g  t o o l s  t o  s h o w  n e e d e d  t e x t  f o r m a t .

 �E m b e d  i m a g e s  i n  t h e  W o r d  d o c  t o  s h o w  l a y o u t ,  e t c .

 �P r o v i d e  a n y  i m a g e s  n e e d e d  a s  s e p a r a t e  a t t a c h m e n t s .

 ��W e  w i l l  p r o d u c e  t h e  H T M L ,  f o r m a t t e d  t o  m a t c h  y o u r  d o c .

P l a i n  t e x t  ��I n c l u d e  y o u r  c o p y  t e x t  i n l i n e  i n  a n  e - m a i l  a n d  a t t a c h  i m a g e s .

 �W e  w i l l  p r o d u c e  t h e  H T M L  a n d  a p p l y  s i m p l e  f o r m a t t i n g .

A d  A p p r o v a l  �A l l  c o p y  s u b j e c t  t o  r e v i e w .

 �A l l  urls     w i l  b e  c h e c k e d  f o r  p o s s i b l e  s p a m  r e p o r t i n g .  
P l e a s e  u s e  w w w . r u l e s e m p o r i u m . c o m .

Copy/Layout Formats

  �Copy due: 2 days in  
advance of send date

  �See on-line Media Kit for more 
text/copy requirements
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File Sizes

I t e m L i m i t 

H T M L / t e x t 1 0  K B

I m a g e s M a x i m u m  6 0  K B   ( S e n d  a s  s e p a r a t e  f i l e )

R e c o m m e n d e d  < 4 0  K B   ( S h o u l d  b e  h o s t e d  o n  y o u r  s i t e )

B a n n e r  S i z e L e a d e r b o a r d  —  7 2 8 x 9 0  p i x e l s

S k y s c r a p e r  —  1 6 0 x 6 0 0  p i x e l s

M e d i u m  r e c t a n g l e  —  3 0 0 x 2 5 0  p i x e l s

Text/Copy

S u b j e c t  L i n e  w i l l  b e  U p p e r  a n d  L o w e r  c a s e  a n d  m u s t  b e  m o r e  t h a n  a  s i n g l e  w o r d .

S u b j e c t  l i n e  s h o u l d  b e  a  d e s c r i p t i o n  o f  t h e  e m a i l .

C a n n o t  u s e  “ R E ”  o r  “ F W ”  i n  s u b j e c t  l i n e .

S t o c k  c a m p a i g n s  a n d  a n y  s o l i c i t a t i o n  f o r  d o n a t i o n s  m u s t  i n c l u d e  a  d i s c l o s u r e /
d i s c l a i m e r  s t a t e m e n t .  M u s t  b e  r e a d a b l e ,  b l o c k  f o n t ,  m i n i m u m  s i z e  8 p t .
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*For Print Specifications and deadlines contact 
advertising 888-766-7542 or adinfo@newsmax.com

Newsletter Rate Card

Each month, Newsmax reaches two very targeted audiences with our Newsletters. 
Subscribers receive these informative and timely newsletters via e-mail or 

regular mail. Your targeted message can be a part of either format or both.

Health Newsletters

Blaylock Wellness Report ~ Practical Advice for Living a Long, Healthy Life
Dr. Russell Blaylock is a nationally recognized board-certified neurosurgeon, health 
practitioner, author, and lecturer.  From food allergies to fending off the flu, this 
newsletter offers real world advice for staying healthy. Each edition also features a 
Q&A section with Dr. Blaylock, in which subscribers have the opportunity to have 
specific concerns addressed.

F o r m a t C i r c u l a t i o n R a t e
P r i n t 4 3 , 0 0 0 $ 5 , 3 7 5  S i n g l e  S h e e t  I n s e r t  ( n e t )
E - M a i l  P D F 1 6 , 0 0 0 $ 2 , 0 0 0  B a n n e r  A d  ( n e t )
C o m b i n e d 5 9 , 0 0 0 $ 6 , 6 3 8  ( n e t )

Dr. Brownstein’s Natural Way to Health 
Dr. David Brownstein offers the most recent insights on emerging natural thera-
pies, as well as the best methods of safe and effective conventional health care. Dr. 
Brownstein believes that holistic medicine will be the medicine of the 21st century.  
His newsletter presents current, relevant information to help readers achieve their 
optimal health naturally.

F o r m a t C i r c u l a t i o n R a t e
P r i n t 4 1 , 0 0 0 $ 5 , 1 2 5  S i n g l e  S h e e t  I n s e r t  ( n e t )
E - M a i l  P D F 5 , 0 0 0 $ 6 2 5  B a n n e r  A d  ( n e t )
C o m b i n e d 4 6 , 0 0 0 $ 5 , 1 7 5  ( n e t )

Crandall Heart Health Report 
Leading worldwide brain experts offer their very best techniques to help subscrib-
ers improve and expand their brain function and emotional well-being.  Issues 
include latest advancements in brain research from the fields of neuroscience and 
psychiatry.  Subscribers can also access actual case studies, and learn breakthrough 
methods for strengthening brain health and memory.

F o r m a t C i r c u l a t i o n R a t e
P r i n t 8 3 , 0 0 0 $ 1 0 , 3 7 5  S i n g l e  S h e e t  I n s e r t  ( n e t )
E - M a i l  P D F 5 , 0 0 0 $ 5 , 7 5 0  B a n n e r  A d  ( n e t )
C o m b i n e d 4 6 , 0 0 0 $ 1 4 , 5 1 3  ( n e t )

Health Radar 
This newsletter offers the latest in medical advancements and wellness tips from 
the worlds of both conventional and alternative medicine.  This information is 
delivered in an easy to read, easy to apply format.  Guest medical experts offer ways 
to cope with health issues that plague readers and their loved ones, from cancer to 
memory loss, arthritis, heart disease, depression and more.

F o r m a t C i r c u l a t i o n R a t e
P r i n t 9 2 , 0 0 0 $ 1 1 , 5 0 0  S i n g l e  S h e e t  I n s e r t  ( n e t )
E - M a i l  P D F 8 , 0 0 0 $ 1 , 0 0 0  B a n n e r  A d  ( n e t )
C o m b i n e d 1 0 0 , 0 0 0 $ 1 , 1 2 5  ( n e t )

Newsletter Rate card
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Newsletter Rate Card
Mind Health Report 
Leading worldwide brain experts offer their very best techniques to help subscrib-
ers improve and expand their brain function and emotional well-being.  Issues 
include latest advancements in brain research from the fields of neuroscience and 
psychiatry.  Subscribers can also access actual case studies, and learn breakthrough 
methods for strengthening brain health and memory.

F o r m a t C i r c u l a t i o n R a t e
P r i n t 3 2 , 0 0 0 $ 4 , 0 0 0  S i n g l e  S h e e t  I n s e r t  ( n e t )
E - M a i l  P D F 5 , 0 0 0 $ 6 2 5  B a n n e r  A d  ( n e t )
C o m b i n e d 3 7 , 0 0 0 $ 4 , 1 6 3  ( n e t )

Financial & Investing Newsletters

The Dividend Machine 
Each month, noted investing expert Bill Spetrino covers the world’s little known 
— but highest yielding — investments to help subscribers prosper and stay ahead 
of inflation.  The Dividend Machine recommends only high-quality stocks from 
companies across the globe that hold a dominant position in their industries and 
generate piles of cash, which they return to shareholders in the form of dividends.  
This newsletter helps train investors to be more savvy by looking beyond stock ap-
preciation alone.

F o r m a t C i r c u l a t i o n R a t e
P r i n t 2 6 , 0 0 0 $ 3 , 2 5 0  S i n g l e  S h e e t  I n s e r t  ( n e t )
E - M a i l  P D F 3 , 0 0 0 $ 3 7 5  B a n n e r  A d  ( n e t )
C o m b i n e d 2 9 , 0 0 0 $ 3 , 2 6 3  ( n e t )

High Income Factor 
Edited by Wall Street veteran Tom Hutchinson, this monthly newsletter is constantly 
on the hunt for high-yielding companies in a low-yield world.  The goal is to identify 
the most profitable, yet conservative, income opportunities available.  With upside 
far beyond basic savings accounts and CD’s, this newsletter discusses safe alterna-
tives such as tax-advantaged income from investments in master limited partner-
ships, real estate investment trusts, covered-call funds, and more.

F o r m a t C i r c u l a t i o n R a t e
P r i n t 2 0 , 0 0 0 $ 2 , 5 0 0  S i n g l e  S h e e t  I n s e r t  ( n e t )
E - M a i l  P D F 2 , 0 0 0 $ 2 5 0  B a n n e r  A d  ( n e t )
C o m b i n e d 2 2 , 0 0 0 $ 2 , 4 7 5  ( n e t )

Franklin Prosperity Report  ~ A Penny Saved is a Penny Earned 
The Franklin Prosperity Report is dedicated to helping its readers save money each 
month with creative ways to cut costs on groceries, insurance, travel and everyday 
expenses. This Newsmax publication is a monthly guide to learning the strate-
gies and loopholes of the wealthy, helping subscribers save more, spend less and 
increase net worth.

F o r m a t C i r c u l a t i o n R a t e
P r i n t 1 0 2 , 0 0 0 $ 1 2 , 7 5 0  S i n g l e  S h e e t  I n s e r t  ( n e t )
E - M a i l  P D F 4 4 , 0 0 0 $ 5 , 5 0 0  B a n n e r  A d  ( n e t )
C o m b i n e d 1 4 6 , 0 0 0 $ 1 6 , 4 2 5  ( n e t )
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Ultimate Wealth Report 
This newsletter identifies the trends that are reshaping the future global economy, 
and helps readers to profit by owning real assets that the world vitally needs.  Ed-
ited by Sean Hyman, a former broker with Charles Schwab and a currency market 
insider, the Ultimate Wealth Report enables subscribers to combat the perilous 
economic moves of the government – and even profit from their errors in judgment 
– by buying commodity-based exchange traded funds, commodity-related stocks, 
stocks that benefit from rises in foreign currencies, and foreign currency ETF’s.

F o r m a t C i r c u l a t i o n R a t e
P r i n t 3 8 , 0 0 0 $ 4 , 7 5 0  S i n g l e  S h e e t  I n s e r t  ( n e t )
E - M a i l  P D F 2 , 0 0 0 $ 2 5 0  B a n n e r  A d  ( n e t )
C o m b i n e d 4 0 , 0 0 0 $ 4 , 5 0 0  ( n e t )

Financial Intelligence Report  ~ The Global Resource to Protect and Grow Your Wealth 
This monthly newsletter brings together some of the sharpest minds from the 
worlds of finance, investing and economics.  The goal is to deliver profitable 
investment advice for today’s turbulent markets, advising subscribers on how to 
protect their wealth.  Readers get expert opinions and financial outlooks based on 
how events are likely to unfold domestically and globally.  Past topics include the 
subprime credit crisis, housing bust, and baby boomer wave.  Contributors have 
included commodities expert Jim Rogers, billionaire Warren Buffett, Yale professor 
Robert Shiller, and many others.

F o r m a t C i r c u l a t i o n R a t e
P r i n t 9 5 , 0 0 0 $ 1 1 , 8 7 5  S i n g l e  S h e e t  I n s e r t  ( n e t )
E - M a i l  P D F 2 6 , 0 0 0 $ 3 , 2 5 0  B a n n e r  A d  ( n e t )
C o m b i n e d 1 2 1 , 0 0 0 $ 1 3 , 6 1 3  ( n e t )

Gold Stock Adviser  ~ Today’s Best Gold-Mining Stock Opportunities 
This is an elite gold stock advisory that features hand-picked recommendations 
for undiscovered and undervalued large-cap, mid-tier AND junior gold stocks.  It 
focuses on undervalued companies that could produce 50%...100%... even 250% 
gains or more.  In this economic climate, gold stocks are one of the very few oppor-
tunities left with the potential to make sizeable profits quickly.  These subscribers 
know that as the US dollar continues to lose its value, there are few investments as 
good as gold – and the companies that mine it.

F o r m a t C i r c u l a t i o n R a t e
P r i n t 5 2 , 0 0 0 $ 6 , 5 0 0  S i n g l e  S h e e t  I n s e r t  ( n e t )
E - M a i l  P D F 1 , 0 0 0 $ 1 2 5  B a n n e r  A d  ( n e t )
C o m b i n e d 5 3 , 0 0 0 $ 5 , 9 6 3  ( n e t )

Newsletter Rate Card
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“70% of our leads come from Newsmax’s banner ads and Moneynews List. The 
response and results from the e-mail list are impressive. We are a client for life!”

— Ray Walter, CEO, Walter Capital Funding

“Our subscriber base has strengthened significantly because of using Newsmax’s News 
Alerts List. We are committed to using this e-mail list because we receive results 100% 
of the time. This is the most responsive and successful list we use.”

— Adam Mesh, Founder and TV Personality, Adam Mesh Trading Group

“The Newsmax News List has been highly responsive for us. I have a client that has 
been e-mailing to it almost weekly for over a year with very little fatigue.”

— Julie McManus, President, Julie McManus Marketing Associates

“Newsmax gives us the best response per marketing dollar spent. They’re highly 
responsive to our marketing needs and they’re interested in our success. I’m sticking 
with Newsmax.”

— Brandon Vallorani, Executive Vice President, American Vision Press

“Since using Newsmax’s online Sponsored Headlines and Magazine advertising, my 
call volume has skyrocketed 20%! The Newsmax sales team is incredible and has 
helped me with my success.”

— Tom Barrett, CEO, Idayo Indicator

“From the beginning I received a steady stream of leads from Newsmax readers, and 
they haven’t stopped calling. 

— Alf Temme, Entrepreneur, the ROM machine

“If you sell to buyers of nutritional supplements, investment newsletters, and other 
mail order products, Newsmax is a highly responsive marketplace where you can 
deliver your message to these buyers online with profitable results.”

— Bob Bly, Renowned Direct Marketing Expert and “America’s Top Copywriter”

“Newsmax’s Health Email List has produced among the highest returns compared to 
other lists I’ve used. We are thrilled with the results from using the Health List.”

— Max Sparrowson, Director of Internet Marketing, Lombardi Publishing

“We were amazed to receive sales within 30 minutes after our Web ad went up on 
Newsmax.com! We have generated more sales from advertising on Newsmax.com than 
any other Web site.  We love Newsmax readers and they love us!”

— Kathy Eshelman, President, PatrioticJewelry.com

ROM Machine

Adam Mesh Trading Group

Idayo Indicator

Health Resources

Lombardi Publishing

Patriotic Jewelry

Walter Capital Funding

Newsmax Media


